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Light Vehicle Inventory and Days Supply

Source:  Wards Automotive
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 Certified Used Vehicle Sales, 2002
In 2002, Certified Sales reached 1.3 million units,
 a near doubling of sales of “near new” vehicles

0 50,000 100,000 150,000 200,000 250,000 300,000 350,000 400,000

Saab

Mazda

Land Rover

Audi

Saturn

Jaguar

Volvo

Cadillac

Acura

Volkswagen

Lexus

Mercedes-Benz

BMW

General Motors

Honda Division

Toyota Division
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Certified Sales* in 2002 = 1,282,011 units

a 84%increase compared to 2001  

Certified Sales* in 2002 = 1,282,011 units

a 84%increase compared to 2001  
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The NADA Dealer Optimism Index Reflects
Market Concerns, and has been a Leading

Indicator of New Vehicle Sales Highs and Lows
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Source: NADA Industry Analysis

 Number of dealerships shows
modest, orderly consolidation

 since 1970

Number of dealerships shows
modest, orderly consolidation

 since 1970

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000
19

70
19

72
19

74
19

76
19

78
19

80
19

82
19

84
19

86
19

88
19

90
19

92
19

94
19

96
19

98
20

00
20

02

8



Net Household Wealth = Total Financial Assets - Total Liabilities

(excludes home equity but includes all mortgage debt)

Source: Federal Reserve Flow of Funds Data, Z.1., Table L.10.
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Net Household Assets = Total Financial Assets - Total Liabilities

Source: Federal Reserve Flow of Funds Data, Z.1., Table L.10., Ward’s Automotive
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That Relationship was Broken for two quarters in 2002 (Blue Line)
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That Relationship was Broken for two quarters in 2002 (Blue Line)

Incentives for Luxury Makes Have Helped Increase Sales Recently
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91 percent of dealerships now have a Website,
up from 47 percent in 1997.

Internet will help future new light vehicle sales
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Exchange Rates & Market Share
Strong Dollar Boosted Euro-Badge Sales ?
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How Have New Light Vehicle Sales Remained So Strong?
Customer Incentives and Sales Effort are Key.

Total Dealership Advertising Spending Jumped
 with Record Vehicle Sales, and Customer Satisfaction Increased
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Advertising Outlays by Media
Franchised New Car Dealers

0%

11%

22%

33%

45%

56%

Newspapers Radio TV Direct Mail Internet Other

Pe
rc

en
t

1999 2000
2001 2002

Source:  NADA Industry Analysis


