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I am going to talk today about how we have used social media with the Chicago Manual of Style to build community.  Anytime I discuss the Manual of Style community I like to talk about the books history a little because we have been building our community for more than 100 years. The Manual actually started out as a guide for editors and proofreaders at the Press who worked with our printing department. It set the rules and standards for type. The first edition preface states “ As it stands this Manual is believed to contain a fairly comprehensive, reasonably harmonious, and wholesomely practical set of work rules for the aid of those whose duties bring them in direct contact with the Manufacturing Department of The Press. 



“If…this Manual of Style may 
incidentally prove helpful to other 

gropers in the labyrinths of 
typographical style, its purpose 

will have been abundantly 
realized.”—August 15, 1906 from 

the preface to the first edition
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“If…this Manual of Style may incidentally prove helpful to other gropers in the labyrinths of typographical style, its purpose will have been abundantly realized.”—August 15, 1906 from the preface to the first edition

It is these gropers who are really our community and they are responsible helping us figure out exactly what our community needs from us.

As the Manual became more of a standard reference for the publishing industry and less of an internal document we started to hear from our customers. 
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They called with style questions. They called for advice on how to deal with prickly authors and sticky situations. They called and they called and they kept calling.  Our ms edit department is a very helpful group, but the calls started to get in the way of their work so they came up with a plan that has more or less been in place now since the early 90s. This is now know as the Chicago Style Q and A. Perhaps some of you sign up for our e-mail alerts or check out the Q and A on the Chicago Manual of Style Online?�
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To date 29,000 people have signed up to receive our Q and A e-mails each month. We have since branched out from e-mail and now have a very active fan base in facebook and twitter, as well as an active community on our Chicago Manual of Style subscriber forum.
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I’ll talk first about the forum which we launched in February 2010. This idea came directly from our customers and was confirmed by our manuscript editors in-house focus group



“I'm afraid to post here. Could there 
be a more intimidating place to 

post?”
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The first post in our forum:

Slide: I'm afraid to post here.  Could there be a more intimidating place to post?







“Fear and intimidation were also my 
first thoughts when I considered 

posting here. Then I decided that at 
least some of you were probably sitting 
around in your pajamas with your hair 
uncombed. It took some of the pressure 

off.”
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Which prompted a number of good-humored responses from other customers, including
Slide: “Fear and intimidation were also my first thoughts when I considered posting here. Then I decided that at least some of you were probably sitting around in your pajamas with your hair uncombed. It took some of the pressure off.”



“CMOS is one of my favorite 
resources and I think the new 

Forum is a fabulous addition. (I 
usually work alone, so having the 
CMOS Forum will be like having a 

trusted colleague to talk things 
over with!)”
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And this nice reply, which tells us we actually are helping to connect our customers to each other which was the goal: 
Slide: “CMOS is one of my favorite resources and I think the new Forum is a fabulous addition. (I usually work alone, so having the CMOS Forum will be like having a trusted colleague to talk things over with!)”
Many people agree – as we have had more than 66,000 registered users. 789 threads and about 3,300 postings since last February 2010.
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Moving on to facebook and twitter - We launched our Facebook in October 2009 just before the Forum released and twitter April 2010 just after that. 

We have nearly 13,500 facebook followers, and 7,100 twitter followers. We regularly communicate to these groups with Tips of the Day from the Manual, postings from Carol Saller’s Subversive Copyeditor blog, and other news of interest about language and style.
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Twitter has proved a great place for us to engage not only with our fans but also with the media. When we launched the 16th edition, Steve Johnson from the Chicago Tribune found us through twitter which resulted in a great front page entertainment story in the Trib. It also was picked up buy the LA Times.
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Here’s new years day last year
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And our Fifteenth edition retirement party last year. And we also ran a flickr contest asking our twitter and facebook followers to post pictures of themselves with their 16th edition. 
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Here was our winner. At the beach with his Manual (and a copy of the Subversive Copyeditor)
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Coming attractions: We are currently redesigning Chicago Style Q and A  page. It will still feature the new Q and A for the month and the archive of questions, but will also include a monthly poll, an interview, and allow us to market our other writing and editing books to these visitors.  




Is there
an App
for that?
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We are shooting to offer a free mobile access App to our current subscribers in August of 2012. Again, we are trying to reach our customers where they are—and with this app we aim to advertise the Manual to mobile device users, and also increase usage by our current customers. 
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We hope you will be a part of our community through the forum, facebook, twitter, or the Q and A. Customer feedback is very important to us.
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