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Presenter
Presentation Notes
I am going to talk today about how we have used social media with the Chicago Manual of Style to build community.  Anytime I discuss the Manual of Style community I like to talk about the books history a little because we have been building our community for more than 100 years. The Manual actually started out as a guide for editors and proofreaders at the Press who worked with our printing department. It set the rules and standards for type. The first edition preface states “ As it stands this Manual is believed to contain a fairly comprehensive, reasonably harmonious, and wholesomely practical set of work rules for the aid of those whose duties bring them in direct contact with the Manufacturing Department of The Press. 


“If ...this Manual of Style may
incidentally prove helpful to other
gropers in the labyrinths of
typographical style, its purpose
will have been abundantly
realized.” — August 15, 1906 from
the preface to the first edition
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“If…this Manual of Style may incidentally prove helpful to other gropers in the labyrinths of typographical style, its purpose will have been abundantly realized.”—August 15, 1906 from the preface to the first edition

It is these gropers who are really our community and they are responsible helping us figure out exactly what our community needs from us.

As the Manual became more of a standard reference for the publishing industry and less of an internal document we started to hear from our customers. 
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They called with style questions. They called for advice on how to deal with prickly authors and sticky situations. They called and they called and they kept calling.  Our ms edit department is a very helpful group, but the calls started to get in the way of their work so they came up with a plan that has more or less been in place now since the early 90s. This is now know as the Chicago Style Q and A. Perhaps some of you sign up for our e-mail alerts or check out the Q and A on the Chicago Manual of Style Online?�
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New Questions and Answers

Q. I have an author with (let's say) the last name St. James and am having a hard time figuring out the correct form for her bibliography
entry. Isit correct to write St. James, Bertha? Or James, St. Bertha? HELP!!

A_ Having the surname St. James doesn't make one Saint James—or Saint Bertha; Bertha's surname starts with 5.

Q. If words in parentheses would turn a singular subject into a plural subject, should the verb (outside the parentheses) be plural? I'm
wondering specifically whether “applies” should be “apply” in this sentence: A case such asthis illustrates a broader category in which
justice {and, therefore, injustice) no longer applies.

A. Your sentence is correct as written. Parenthetical content should not leach into the syntax of the containing sentence. If the
information is so important that you feel it shouldn't be ignored, take it out of parentheses: A case such as thisillustrates a broader
category in which justice and injustice no longer apply.

Q. My organization holdsa lot of events, and we refer to them often on our website and in our member newsletter. Some are large
programs (Last Remaining Seats film series); others are one-time events (Haunted Scavenger Hunt). In trying to determine how to
format event titles, the closest comparison I found in CMOS was titles of exhibitions, which should be italicized {our events are more like
museum exhibitions than world's fairs). Would you agree that we should italicize all events, regardless of their size or duration?

A. Exhibitions are a special exception in CMOS because often they include a published catalog of the same title, and the confusion
seemed to cause endless difficulty for writers. Your events are perhaps more akin to sporting events {8.77), courses of study {8.85), or
even holidays (8.88), so style them asyou did in your query, with headline caps. If some events are lectures (8.86), you can put
quotation marks around their titles.

Q. [ accessed a website regularly during the course of my research and noted the datesof that access. Today, asl am finalizing the notes
and bibliography, I find that the website was removed! Thus, thelinkis no longer good or active. Isthere a way you'd like to see this
handled?

A. Allyou can do is note that you accessed it on a certain date. You're all set.
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Q. Can you please confirm the correct spelling of “TIME magazine"? CMOS 8.169 has Time magazine. However, TIME customer service tells me that TIME Magazine is
correct. [ think “magazine” should be lowercased, since it does not appear anywhere on the cover, and I do not think it is part of the official name of the magazine, even

though they capitalize it on their website. What do you think?

A. We're sticking with Time magazine. One of the best things about having a style guide is not having to phone every organization in a document and talk to customer
service; instead, we use the style manual to present titles consistently. Even if you were to check the periodical itself, you might find that the magazine cover has one spelling
(TIME) but the copyright information has another {Time) and yet another is used in running text {Time). And you know for sure thatif you phoned again, a different rep

would give you a different answer.

& Internet
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To date 29,000 people have signed up to receive our Q and A e-mails each month. We have since branched out from e-mail and now have a very active fan base in facebook and twitter, as well as an active community on our Chicago Manual of Style subscriber forum.
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Welcome to The Chicago Manual of Style Online Forum

Forum Help

Exchangeideas and share information with others who work with words in this subscriber forum. We recommend that new members review our Welcome folder

for tips on using the forum aswell as our community guidelines.

Welcome to the Forum =

Topic Threads| Posts Last Post
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I’ll talk first about the forum which we launched in February 2010. This idea came directly from our customers and was confirmed by our manuscript editors in-house focus group


“I'm afraid to post here. Could there
be a more intimidating place to
post?”
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The first post in our forum:

Slide: I'm afraid to post here.  Could there be a more intimidating place to post?






‘“Fear and intimidation were also my
first thoughts when I considered
posting here. Then I decided that at
least some of you were probably sitting
around in your pajamas with your hair
uncombed. It took some of the pressure
ofk.”
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Which prompted a number of good-humored responses from other customers, including
Slide: “Fear and intimidation were also my first thoughts when I considered posting here. Then I decided that at least some of you were probably sitting around in your pajamas with your hair uncombed. It took some of the pressure off.”


“CMOS is one of my favorite
resources and I think the new
Forum is a fabulous addition. (1
usually work alone, so having the
CMOS Forum will be like having a
trusted colleague to talk things
over with!)”
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And this nice reply, which tells us we actually are helping to connect our customers to each other which was the goal: 
Slide: “CMOS is one of my favorite resources and I think the new Forum is a fabulous addition. (I usually work alone, so having the CMOS Forum will be like having a trusted colleague to talk things over with!)”
Many people agree – as we have had more than 66,000 registered users. 789 threads and about 3,300 postings since last February 2010.
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Moving on to facebook and twitter - We launched our Facebook in October 2009 just before the Forum released and twitter April 2010 just after that. 

We have nearly 13,500 facebook followers, and 7,100 twitter followers. We regularly communicate to these groups with Tips of the Day from the Manual, postings from Carol Saller’s Subversive Copyeditor blog, and other news of interest about language and style.
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@ChicagoManual Chicago
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Twitter has proved a great place for us to engage not only with our fans but also with the media. When we launched the 16th edition, Steve Johnson from the Chicago Tribune found us through twitter which resulted in a great front page entertainment story in the Trib. It also was picked up buy the LA Times.


Editors, and Publishers

Writers,
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Here’s new years day last year
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And our Fifteenth edition retirement party last year. And we also ran a flickr contest asking our twitter and facebook followers to post pictures of themselves with their 16th edition. 
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Here was our winner. At the beach with his Manual (and a copy of the Subversive Copyeditor)




Presenter
Presentation Notes
Coming attractions: We are currently redesigning Chicago Style Q and A  page. It will still feature the new Q and A for the month and the archive of questions, but will also include a monthly poll, an interview, and allow us to market our other writing and editing books to these visitors.  
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We are shooting to offer a free mobile access App to our current subscribers in August of 2012. Again, we are trying to reach our customers where they are—and with this app we aim to advertise the Manual to mobile device users, and also increase usage by our current customers. 
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We hope you will be a part of our community through the forum, facebook, twitter, or the Q and A. Customer feedback is very important to us.
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