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Topics TodayTopics Today

•• Global BackdropGlobal Backdrop

•• U.S. Vehicle Buying FundamentalsU.S. Vehicle Buying Fundamentals

•• OutlookOutlook
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Long-run trend: 3.6%

Global GDP growth above trend for four consecutive years

Global Economic GrowthGlobal Economic Growth
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Note:  Vehicle sales include heavy trucks
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Mortgage Cash Outs and Vehicle Sales  Mortgage Cash Outs and Vehicle Sales  
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Since early 2003, de-coupling of housing and autos spending trends --
Spending on housing grew by $160 billion since 2000, while autos grew 
by $24 billion

Spending on Housing and AutosSpending on Housing and Autos
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Housing Starts and Vehicle SalesHousing Starts and Vehicle Sales
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39 37 41 43 45

* Measured in $2000 Trillions
Source: Federal Reserve

Real estate represents 75% of cumulative net wealth gains since 2001
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Vehicle Miles Traveled (VMT)Vehicle Miles Traveled (VMT)
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Volatility in U.S. Economy Has FallenVolatility in U.S. Economy Has Fallen
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So Has Light Vehicle Sales VolatilitySo Has Light Vehicle Sales Volatility……
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But Different for Heavy Truck SalesBut Different for Heavy Truck Sales
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U.S. New Vehicle SalesU.S. New Vehicle Sales
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New Vehicle Average Transaction PricesNew Vehicle Average Transaction Prices
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26* % Change From Prior Year

Canada 3.3% 3.0% 2.7%   2.2% 2.2%      2.0% 1.63 1.65

Mexico 3.0 4.0 3.5 4.0 4.0 4.0 1.16 1.19

U.S.             3.2 3.3 2.5 3.4 3.3 2.5 17.5 17.0

Germany 0.9 2.3 1.5 1.9 1.9 2.3 3.62 3.75

UK 1.9 2.4 2.5 2.0 2.3 2.3 2.83 2.74

China 10.2 10.5 9.5 1.8 1.5 2.5 5.82 7.20

Inflation*Inflation*

20052005
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20062006
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20072007
Fcst.Fcst.
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Fcst.Fcst.

Business OutlookBusiness Outlook



27

SummarySummary

•• Global economic and industry conditions have been Global economic and industry conditions have been 
very favorable, with several markets reaching the very favorable, with several markets reaching the ““taketake--
offoff”” stage of vehicle buyingstage of vehicle buying

•• NearNear--term U.S. light vehicle sales projected to stay term U.S. light vehicle sales projected to stay 
above 16.5 million units for eighth consecutive yearabove 16.5 million units for eighth consecutive year

•• Characteristics of U.S. market are dynamic with buyers Characteristics of U.S. market are dynamic with buyers 
moving upscale and toward a growing crossover moving upscale and toward a growing crossover 
segmentsegment
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Forecasts contained in this presentation are based on current assessment of 
economic and industry conditions.  Risk factors (e.g., significant changes in 
the economic environment) would alter the economic and industry forecasts.


